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We are thevoice of imagination and inspiration
for the children of the world.

The Story Home Inside
Moms buying power &
Tech Savvy Online Consumers

How The Story Home
can work for your company 4

What is The Story Home?

The Story HomeE is a premier audio storytelling website, producing original and classi
stories via podcasting. In a busy, thtieven world, we are here 24/7 as a trusted source f
audio entertainment providing families with hours of timeless enchantment.

Market Analysis has shown that parents & caregivers, especially tech savvy mo
are hungry for imaginative entertainment and value laden messages for their ch

Advertisers and Sponsordhave a wonderful gportunity atT he St ory H
to reach a focused and targeted audience of influential decision makers and

motivated consumers, primarily active online moms.

www.thestoryhome.com




MOMS BUYING POWER&WHOOG S LI STENI NG

THE
STORY

In no other segment of consume E
is word of mouth more powerful. OM

The Story Home 2007 Media Kit

WOMEN CONTROL$1.7 TRILLION
IN US SPENDING ANNUALLY

ENTHUSIASTICALLY ENDORSED BY MOMS

The numbers do not lie. Research shows that moms aretaskiing every moment of the day,
searching for the best products and services to provide a dualikyr their children.
The Story Home stories are a rich source of quality entertainment, proven in the field
for the last ten years, and enthusiastically endorsed by moms.

Moms are nAnKey |
THE NUMBER THREE MARKET IN THE WORLD who make produepurchase decisior

~

2006 resear ch, il

As a group U.S. women constitute the number three
market in the world, with their collective buying power
exceeding the economy of Japan.

(Conni e Gl aser, fThe Womenos
Competitive Edge, 2001)

Mothers contol 85% of household spending and
represent the largest consumer group in the US.

Maria Bailey

Parents with incomes of $44,500 to $74,900 spent
$174,380, for the average child from birth to age fourteer
for all annual expenditures. This includes spending for
entertainment, reading materials, and personal items.

(U.S. Department of Agricuture, June 2006.)

www.thestoryhome.com




